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PRIMARY
LOGO
The primary logo is the 
visual cornerstone, em-
bodying our brand essence 
and values. It's the focal 
point for instant recogni-
tion, symbolizing our com-
mitment to excellence and 
creating a lasting impres-
sion.0
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WRONG
USAGE
Incorrect logo application 
can dilute brand identity. 
Adherence to correct usage 
is vital for maintaining logo 
integrity across all medi-
ums, ensuring consistency 
and fostering consumer 
trust.
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SAFE
SPACE
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The designated safe space 
around our logo preserves 
visual clarity and profes-
sionalism. Respecting this 
space ensures the logo 
stands out, reinforcing the 
impact of our brand in 
diverse contexts.
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BRAND
COLORS
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SUNSET
ORANGE

#EF4E28
C0 M79 Y96 K0

TEAL

#00B9B4
C74 M0 Y36 K0

FOREST
GREEN

#0A8F6D
C85 M21 Y70 K5

COASTAL
RED

#D8212B
C9 M10 Y95 K1

DENIM
BLUE

#0071B6
C89 M52 Y2 K0

BUBBLEGUM
PINK

#F15199
C0 M84 Y2 K0

SUNSHINE
YELLOW

#FFDC00
C2 M10 Y100 K0

BRIGHT
GREEN

#01B300
C80 M0 Y100 K0

ROYAL
PURPLE

#6E41B4
C69 M83 Y0 K0

PRIMARY
COLORS
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Our carefully chosen pri-
mary color palette is the 
soul of our brand. Each 
color embodies a unique 
aspect, creating a cohesive 
visual identity that reso-
nates and adapts across a 
variety of contexts.
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#FF791F #CE471D #FFE812 #DDA312

#09C6BD #009388 #3AC600 #048200

#109F76 #026045

#DD3722 #A81423

#007DBC #04567F

#FF55AE #BA3175 #7851CE #492391

GRADIENT
COLORS
The gradient color palette 
adds dynamism, represent-
ing the seamless fusion of 
elements within our brand. 
This versatile addition 
injects energy into our 
branding, capturing the 
essence of our identity.
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LOGOS IN
EACH COLOR
The versatility of our brand 
is showcased in the logos 
on each color background. 
This section emphasizes the 
adaptability of our logo 
across the spectrum of our 
primary color palette, 
ensuring that our visual 
identity remains striking 
and cohesive in any con-
text. Whether set against 
vibrant hues or muted 
tones, our logo maintains 
its impact, reinforcing the 
brand's �exibility and 
visual strength.
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COLORS
PAIRINGS
Strategic pairing of two 
colors enhances visual 
appeal, signifying balance 
and harmony. This combi-
nation strengthens our 
brand identity, providing a 
visually pleasing touch that 
resonates with our audi-
ence.
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FONTS
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FUTURA

FUTURA STD BOLD Winkle Regular
FUTURA STD HEAVY
FUTURA STD MEDIUM
FUTURA STD BOOK
FUTURA STD LIGHT

Winkle

Aa Aa

BRAND
FONTS
Our unique combination of 
a bold, modern font and a 
handwritten script commu-
nicates a blend of precision 
and personal touch. This 
typographic harmony 
establishes a distinct brand 
voice.

A B C D E F G H I J K L M N O 
P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q 
r s t u v w x y z

` 1 2 3 4 5 6 7 8 9 0 - = ! @ # 
$ % ^ & * ( ) _ + [ ] { } \ ; : ' " , 
. / < > ?

A B C D E F G H I J K L M N O 

P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q 

r s t u v w x y z

1 2 3 4 5 6 7 8 9 0 -

0
3

 /
 F

O
N

TS

13



IMAGERY
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BRAND
IMAGES
Curated brand imagery 
captures the essence of our 
brand, narrating visual 
stories that portray authen-
ticity. This cohesive narra-
tive fosters a deep connec-
tion with our audience, 
making our brand relatable 
and trustworthy.
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USE CASE
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SOCIAL
MEDIA
Our social media posts 
exemplify our vibrant spirit. 
The showcased examples 
set the tone for engaging 
content, ensuring a consis-
tent visual language that 
strengthens our online iden-
tity.
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STATIONERY
DESIGN
From letterheads to pack-
aging, our stationery 
design seamlessly inte-
grates the brand theme. 
Each item becomes a 
canvas re�ecting our 
essence, reinforcing profes-
sionalism and leaving a 
lasting impression.

Letter Head

        

CIN No.: L27103CT1990PLC005964 | Registered Of�ce: 521/C,
Urla Industrial Complex, Urla, Sarora, Birgaon, Raipur-493221, India.

SHRI BAJRANG ALLIANCE LIMITED (AGRO DIVISION)
(Formerly known as Shri Bajrang Alloys Limited)

Kh. No. 150, Urla Guma Road, Village Borjhara, Raipur-493221, (CG) India.
Phone: 0771-428 8019/29/39, Fax: +91-0771-428 8123

Email: info.sbafoods@goelgroup.co.in, www.goeld.com

Envelope

         

SHRI BAJRANG ALLIANCE LIMITED (AGRO DIVISION)
(Formerly known as Shri Bajrang Alloys Limited)

Kh. No. 150, Urla Guma Road, Village Borjhara, Raipur-493221, (CG) India.
Phone: 0771-428 8019/29/39, Fax: +91-0771-428 8123

Email: info.sbafoods@goelgroup.co.in, www.goeld.com
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CHANDI:
RS 75/GRAM.
GOELD:
25 PAISE/GRAM.

CRISPY,
DELICIOUS,
EDIBLE
GOLD.

THE
GOELDEN
STANDARD
OF FROZEN
FARE.

TASTE
THE
GOELDEN
RUSH.

SHRI BAJRANG ALLIANCE LIMITED (AGRO DIVISION)
(Formerly known as Shri Bajrang Alloys Limited)

Mumbai: 808A, C Wing, One BKC, BKC, Mumbai-400051, India.
Phone: 022-670 87328

Raipur: Kh. No. 150, Urla Guma Road, Village Borjhara,
Raipur-493221, (CG) India. Phone: 0771-428 8019/29/39

www.goeld.com

ARCHIT GOEL
Director & CFO

archit@goelgroup.co.in
+91 99936 69999

Visting Card



FROZEN IDLI

FROZEN JALAPENO
CHEESE POPS

FROZEN CHILLI GARLIC
POTATO SHOTS

FROZEN PUNJABI
SAMOSA

GOLD
THAT
CURES
HUNGER
PANGS.

SPREADING
THE
GOELDEN
CHARM.

HERE'S TO
A GOELDEN
ERA OF
EATING.

READY
FOR THE
FASTEST
FEAST
EVER?

CRISPY,
DELICIOUS,
EDIBLE
GOLD.

TASTE
THE
GOELDEN
RUSH.

STANDEE
A well-designed standee is 
an extension of our brand 
experience. The provided 
examples demonstrate how 
our theme can be effectively 
translated into physical 
spaces, creating memora-
ble interactions. Consisten-
cy in design ampli�es 
brand visibility and recall.
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THANKS
FROZEN ALOO

PARATHA
FROZEN DAL MAKHANI

& GARLIC NAAN

FROZEN SPINACH
PIZZA POCKETS

FROZEN DAL MAKHANI
& GARLIC NAAN

SHRI BAJRANG ALLIANCE LIMITED (AGRO DIVISION)
(Formerly known as Shri Bajrang Alloys Limited)

Kh. No. 150, Urla Guma Road, Village Borjhara, Raipur-493221, (CG) India.
Phone: 0771-428 8019/29/39, Fax: +91-0771-428 8123

Email: info.sbafoods@goelgroup.co.in, www.goeld.com

GOELDFROZENFOODS WWW.GOELD.COM


